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Branscomb and Fumio Kodama.  
Cambridge, Mass. : Center for Science and 
International Affairs, Harvard University, c1993.  
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Search for corporate strategic credibility : 
concepts and cases in global strategy 
communications / Richard B. Higgins ; foreword 
by Geraldine Foster.  
Westport, Conn. : Quorum, 1996.  
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Oxford ; New York, N.Y. : B. Blackwell, 1987.  
658.4012 JOHN 
 
Strategic management / Philip Sadler.  
2nd ed.  
Sterling, VA : Kogan Page, 2003.  
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658.4012 BOWM 
 
Strategy pure and simple : how winning CEOs 
outthink their competition / Michel Robert.  
New York : McGraw-Hill, c1993.  
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To the desert and back : the story of one of the 
most dramatic business transformations on 
record / by Philip Mirvis, Karen Ayas, George 
Roth.  
San Francisco : Jossey-Bass, 2003.  
338.761664 MIRV 
 
Too big to fail : policies and practices in 
government bailouts / edited by Benton E. Gup 
Westport, Conn. : Praeger, 2004.  
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