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New York : St. Martin's Press, 2000.  
658.049 TAYE 

Managing across borders : the transnational 
solution / Christopher A. Bartlett and Sumantra 
Ghoshal.  
2nd ed.  
Boston, Mass : Harvard Business School Press, 
c1998.  
658.049 BART 
 
Managing across cultures / Susan C. Schneider 
and Jean-Louis Barsoux.  
London ; New York : Prentice Hall, 1997.  
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658.049 MANA 
 
Managing transnational firms : resources, 
market entry and strategic alliances / edited by 
Michael A. Hitt and Joseph L.C. Cheng.  
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Multinational cross-cultural management : an 
integrative context- specific process / Robert J. 
Mockler, Dorothy G. Dologite.  
Westport, Conn. : Quorum Books, 1997.  
658.049 MOCK 
 
Multinational direct marketing : the methods 
and the markets / Richard Miller ; [contributing 
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658.049 CULL [2002] 
 
Multinational strategic alliances / Robert J. 
Mockler.  
Chichester ; New York : Wiley, 1999.  
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Relentless : the Japanese way of marketing / 
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Research on international service marketing : a 
state of the art / guest edited by Pieter Pauwels 
and Ko de Ruyter.  
Amsterdam ; Oxford : Elsevier, 2005.  
658.84 RESE [2005] 
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Amsterdam ; London : JAI, 2003.  
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2nd ed.  
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Rise and fall of mass marketing / edited by 
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London ; New York : Routledge, 1993.  
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Selling to newly emerging markets / Russell R. 
Miller.  
Westport, Conn. : Quorum Books, 1998.  
658.8480973 MILL 
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M. Stephenson, editor.  
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Strategy and organization of international 
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Michael A. Hitt, Joseph L.C. Cheng.  
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Westport, Conn. : Praeger, 2003.  
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When businesses cross international borders : 
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