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Advanced marketing strategy : phenomena,
analysis, and decisions / Glen L. Urban, Steven
H. Star.

Englewood Cliffs, N.J. : Prentice Hall, c1991.
658.802 URBA

Advertising and sales promotion strategy /
Gerard J. Tellis.

Reading, Mass. : Addison-Wesley, 1998.
658.82 TELL

Analysis for strategic market decisions /
George S. Day.

St. Paul : West Pub. Co., c1986.

658.802 DAY

Analytic approaches to product and marketing
planning : the second conference :
proceedings of conference cosponsored by
Marketing Science Institute and Vanderbilt
University / edited by Rajendra K. Srivastava and
Allan D. Shocker.

Cambridge, Mass. : Marketing Science Institute,
1982.

658.802 ANAL

Analytical methods for marketing management
/ Peter T. FitzRoy.

London ; New York : McGraw-Hill, c1976.

658.8 FITZ

Applying total quality to sales / Cas Welch and
Pete Geissler.

Milwaukee, Wis. : ASQC Quality Press, c1995.
658.81 WELC

Basic concepts in marketing management.
Boston, MA : Harvard Business Review, ¢1975.
658.8 BASI

Basic marketing / William D. Perreault, Jr. ... [et
al.].

European ed.

London : McGraw-Hill, c2000.

658.8 BASI

Basic marketing : a managerial approach / E.
Jerome McCarthy ... [et al.].

1st Australasian ed.

Burr Ridge, IL. ; Sydney : Irwin, c1994.

658.8 BASI

Basic marketing management / Douglas J.
Dalrymple, Leonard J. Parsons.

New York : Wiley, c1995.

658.8 DALR

Breaking compromises : opportunities for
action in the consumer markets from the
Boston Consulting Group / edited by Michael J.
Silverstein and George Stalk, Jr.

New York : John Wiley, 2000.

658.8 BREA

The business marketing course : managing in
complex networks / David Ford ... [et al.].
Chichester : John Wiley, c2002.
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Business wargames / Barrie G. James.
1st US ed.

Cambridge, Mass. : Abacus Press, 1985.
658.4012 JAME

Business without borders : a strategic guide to
global marketing / Donald A. DePalma.

New York : Wiley, c2002.

658.800285 DEPA

Cases in marketing management / Douglas J.
Dalrymple, Leonard J. Parsons, Jean-Pierre
Jeannet.

New York : Wiley, c1992.

658.8 DALR

Cases in marketing management / Kenneth L.
Bernhardt, Thomas C. Kinnear.

7th ed.
Chicago : Irwin, c1997.
658.8 BERN

Cases in marketing management : issues for
the 1990s / Charles L. Hinkle, Wesley J. Johnston,
Esther F. Lanigan.

2nd ed.

Englewood Cliffs, N.J. : Prentice Hall, c1992.
658.8 HINK

Cases in strategic marketing / [edited by] Linda
E. Swayne, Peter M. Ginter.

2nd ed.

Englewood Cliffs, N.J. : Prentice Hall, c1993.
658.802 CASE

The changing role of marketing in corporation :
commentary / Frederick E. Webster, Jr.
Cambridge, Mass. : Marketing Science Institute,
c1991.

658.8 WEBS

Chaos marketing : how to win in a turbulent
world / Torsten H. Nilson.

London ; New York : McGraw-Hill, c1995.
658.8 NILS

Companies and markets : understanding
business strategy and the market environment
/ Bryan Lowes, Christopher Pass and Stuart
Sanderson.

Oxford, UK ; Cambridge, Mass., USA : Blackwell
Business, 1994.

658.4012 LOWE

Competition & the importance of competitive
analysis (A) [sound recording] / Michael Porter.
Dayton, Ohio : Cassette Recording co., 1981.

AV 658.4012 PORT (A/C)

Competition & the importance of competitive
analysis (B) [sound recording] : New Orleans,
June 7-10, 1981 / R. Clifton Young.

Dayton, Ohio : Cassette Recording Co., 1981.
AV 658.4012 YOUN (A/C)

Competitive branding : winning in the market
place with value-added brands / Torsten H.
Nilson.

New York : John Wiley, c1998.

658.827 NILS

Competitive marketing : a strategic approach /
John O'Shaughnessy.

2nd ed.

Boston : Unwin Hyman, 1988.

658.8 OSHA

Competitive marketing strategy / John A.
Czepiel.

Englewood Cliffs, NJ : Prentice Hall, c1992.
658.802 CZEP

Competitive marketing strategy : developing,
maintaining and defending competitive
position / Linden Brown.

Melbourne : Thomas Nelson, 1990.

658.802 BROW

Competitive positioning : the key to market
success / Graham J. Hooley and John Saunders.
New York : Prentice Hall, 1993.

658.802 HOOL

Computer modelling and expert systems in
marketing / Luiz Moutinho ... [et al.].

London ; New York : Routledge, 1994.
658.800285633 COMP

Computer-aided problems to accompany Basic
marketing, ninth edition / by E. Jerome McCarthy
and William D. Perreault.

Homewood, Ill. : Irwin, 1987.

658.8 MCCA

Concurrent marketing : integrating product,
sales, and service / Frank V. Cespedes.
Boston, Mass. : Harvard Business School Press,
€1995.

658.8 CESP

Corporate marketing planning [by] John M.
Brion.

New York, Wiley [1967].
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Counterturbulence marketing : a proactive
strategy for volatile economic times / A. Coskun
Samli.

Westport, Conn. : Quorum Books, 1993.

658.8 SAML

The creative priority : driving innovative
business in the real world / Jerry Hirshberg.
1st ed.

New York, NY : HarperBusiness, c1998.
658.5 HIRS

Creativity and innovation / Harry Nystrom.
Chichester [Eng.] ; New York : Wiley, c1979.
658.4063 NYST

Creativity in product innovation / Jacob
Goldenberg and David Mazursky.

New York : Cambridge University Press, 2002.
658.57 GOLD

Customer-focused marketing : actions for
delivering greater internal and external
customer satisfaction / lan Chaston.
London ; New York : McGraw-Hill, c1993.
658.812 CHAS

The Dartnell marketing manager's handbook /
edited by Steuart Henderson Britt and Norman F.
Guess.

2nd ed.

Chicago : Dartnell, 1983.

658.80202 DART

Developing a winning J.I.T. marketing strategy :
the industrial marketer's guide / Charles O'Neal,
Kate Bertrand.

Englewood Cliffs, N.J. : Prentice Hall, c1991.
658.56 ONEA

Developing business strategies / David A.
Aaker.

4th ed.

New York : Wiley, 1995.

658.4012 AAKE

The effect of market orientation on business
profitability / by John C. Narver and Stanley F.
Slater.

Cambridge, Mass. : Marketing Science Institute,
c1989.

658.802 NARV

Effective marketing management / Martin
Christopher ... [et al.].

Farnborough, Hants., England : Gower, ¢1980.
658.8 EFFE

The effective use of market research : a guide
for management / Robin Birn.

London : Kogan Page, 1988.

658.83 BIRN

Enterprise marketing management : the new
science of marketing / Dave Sutton and Tom
Klein.

Hoboken, N.J. : Wiley, c2003.

658.8 SUTT [2003]

Entrepreneurial marketing : lessons from
wharton's pioneering MBA course / Leonard M.
Lodish, Howard Lee Morgan, Amy Kallianpur.
New York : Wiley, c2001.

658.8 LODI

Environment, strategy, and the use of
computer-based data : case studies in product
management / David K. Goldstein, Namjae Cho.
Cambridge, Mass. : Marketing Science Institute,
€1991.

658.802 GOLD

Errors in changing markets [sound recording] :
NASCAP, May '78, Wash. DC / Richard
Lochridge.

Dayton, Ohio : Cassette Recording Co., 1978.

AV 658.802 LOCH (A/C)

Exploring and exploiting new markets for
profitable business growth / Alan W. Barrell.
Cambridge, England : Director Books, 1990.
658.8 BARR

Financial aspects of marketing / Ruth A. Schmidt
and Helen Wright.

Houndmills, [England] : Macmillan, 1996.

658.155 SCHM

Focus : the future of your company depends on
it / Al Ries.

1st ed.

New York : HarperBusiness, c1996.

658.8 RIES

A framework for analyzing vertical integration
issues in marketing / by Erin M. Anderson and
Barton A. Weitz.

Cambridge, Mass. : Marketing Science Institute,
1983.

658.8 ANDE

A framework for marketing management / Philip
Kotler.

Upper Saddle River, N.J. : Prentice Hall, c2003.
658.8 KOTL
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From knowledge management to strategic
competence : measuring technological, market
and organisational innovation / editor Joe Tidd.
London : Imperial College Press, 2000.

658.406 FROM

The frugal marketer : smart tips for stretching
your budget / J. Donald Weinrauch and Nancy
Croft Baker.

New York, N.Y. : American Management
Association, c1989.

658.8 WEIN

Getting it right the second time : how American
ingenuity transformed forty-nine marketing
failures into some of our most successful
products / Michael Gershman.

Reading, Mass. : Addison-Wesley Pub. Co.,
€1990.

658.800973 GERS

Global and transnational business : strategy
and management / by George Stonehouse ... [et
al.].

Chichester, West Sussex, England : New York :
Wiley, 2000.

658.4012 GLOB

Handbook of marketing planning / by M.H.B.
McDonald.

Bradford : MCB Publications, ¢1980.

658.802 MCDO

Harvard business review on marketing.
Boston, Mass. : Harvard Business School ;
[London : McGraw-Hill] [distributor] , c2001.
658.8 HARV

Hazards of growth; how to succeed through
company planning. English version by Peter
Gray Lucas.

[London] Longman [1974].

658.401 HAKE

Health care marketing management : a case
approach / Philip D. Cooper, Larry M. Robinson.
Rockville, Md. : Aspen Systems Corp., 1982.
362.10688 COOP

How to handle major customers profitably /
Alan Melkman.

Farnborough, Eng. : Gower Press, c1979.
658.812 MELK

How to prepare a marketing plan / John
Stapleton.

3rd ed.

Aldershot, Hampshire : Gower ; Brookfield, Vt. :
Distributed exclusively in North America by
Renouf/USA, 1982.

658.802 STAP

How to prepare and use marketing plans for
profit / H. W. Goetsch.

St. Charles, IlI. : Marketing For Profit, c1979.
658.802 GOET

How to write a marketing plan / John Westwood.
Mitcham, Vic. : Kogan Page Australia, 2003.
658.802 WEST [2003]

Human behavior in marketing [by] John
Douglas, George A. Field [and] Lawrence X.
Tarpey.

Columbus, Ohio, C. E. Merrill Books [1967].
658.8 DOUG

Implementing marketing strategies.

Boston, Mass. : Harvard Business School, c1981-
1984.

658.8 IMPL : V.2

Industrial marketing for results / Dick Berry.
Reading, MA : Addison-Wesley Pub. Co., c1981.
658.8 BERR

Information for marketing management.
[New York] National Association of Accountants
[1971].

658.802 INFO

Internal marketing : directions for management
/ edited by Richard J. Varey & Barbara R. Lewis.
New York : Routledge, 2000.

658.802 INTE

International marketing / Vern Terpstra.

3rd ed.

Chicago : Dryden Press ; Japan : Holt-Saunders,
€1983.

658.848 TERP

International marketing management / James M.
Livingstone.

London : Macmillan, 1976.

658.8 LIVI

Kotler on marketing : how to create, win, and
dominate markets / Philip Kotler.

New York : Free Press, c1999.

658.8 KOTL
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Lateral marketing : new techniques for finding
breakthrough ideas / Philip Kotler, Fernando
Trias de Bes.

New York ; Chichester : Wiley, 2003.

658.8 KOTL [2003]

Learning aid for use with Basic marketing,
tenth edition / E. Jerome McCarthy, William D.
Perreault.

Homewood, lll. : Irwin, 1990.

658.8 MCCA

Management controls and marketing planning /
R. M. S. Wilson.

London : Published on behalf of the Institute of
Marketing and the CAM Foundation [by]
Heinemann, 1979.

658.802 WILS

Management experience with applications of
multidimensional scaling methods / by James
R. Taylor.

Cambridge, Mass. : Marketing Science Institute,
[1971].

658.83 TAYL

Managerial aspects of market structure
analysis and market maps / by Edgar A.
Pessemier.

Cambridge, Mass. : Marketing Science Institute,
1979.

658.834 PESS

A managerial introduction to marketing [by]
Thomas A. Staudt [and] Donald A. Taylor.
2d ed.

Englewood Cliffs, N.J., Prentice-Hall [1970].
658.8 STAU

Managerial marketing : strategy and cases /
Martin L. Bell, Julian W. Vincze.

New York : Elsevier, c1988.

658.8 BELL

Managing and marketing services in the 1990s /
edited by Richard Teare with Luiz Moutinho and
Neil Morgan.

London : Cassell, 1990.

338.4 MANA

Managing customer value : creating quality and
service that customers can see / Bradley T. Gale
with Robert Chapman Wood.

New York : Free Press ; Toronto : Maxwell
Macmillan Canada ; New York : Maxwell Macmillan
International, c1994.

658.812 GALE

Managing marketing information / Nigel Piercy
and Martin Evans.

London : Croom Helm, c1983.

658.8 PIER

Managing the marketing functions : the
challenge of customer- centered enterprise /
Stewart A. Washburn.

New York : McGraw-Hill, c1988.

658.8 WASH

Managing the supply chain : a strategic
perspective / J.L. Gattorna and D.W. Walters.
Basingstoke : Macmillan Business, 1996.
658.788 GATT

The manufacturer's guide to business
marketing : how small and midsize companies
can increase profits with limited resources /
Michael P. Collins.

Burr Ridge, Ill. : Irwin Professional Pub., c1995.
658.8 COLL

Market driven enterprise : product
development, supply chains, and
manufacturing / Amiya K. Chakravarty.
New York ; Chichester : John Wiley, c2001.
658.5 CHAK

Market driven management : prescriptions for
survival in a turbulent world / B. Charles Ames &
James D. Hlavacek.

Homewood, Ill. : Dow Jones-Irwin, c1989.

658.8 AMES

The market driven organization :
understanding, attracting, and keeping
valuable customers / George S. Day.
New York : Free Press, 1999.

658.8 DAY

Market driven strategy : processes for creating
value / George S. Day ; with a new introduction.
New York : Free Press, 1999.

658.802 DAY

Market-based management : strategies for
growing customer value and profitability /

Roger J. Best.

Upper Saddle River, NJ : Prentice Hall, c1997.
658.8 BEST

Marketing / Larry J. Rosenberg.
Englewood Cliffs, N.J. : Prentice-Hall, c1977.
658.8 ROSE
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Marketing / David Mercer.

Oxford, OX, UK ; Cambridge, Mass., USA :
Blackwell, 1992.

658.8 MERC

Marketing : concepts and decision making /
Charles W. Gross, Robin T. Peterson.

St. Paul : West Pub. Co., c1987.

658.802 GROS

Marketing : making the future happen / David
Corkindale, Peter Balan, Caroline Rowe.
Melbourne : Nelson, 1989.

658.8 CORK

Marketing : planning and strategy / Peter Reed.
2nd ed.

Sydney : Harcourt Brace, 1997.

658.802 REED

Marketing 2000 : future perspectives on
marketing : an annotated bibliography of
articles / Allen E. Smith ... [et al.].

Chicago, Ill. : American Marketing Association,
1989.

REF 016.6588 MARK

Marketing and entrepreneurship in SMEs : an
innovative approach / David Carson ... [et al.].
London ; New York : Prentice Hall, c1995.

658.8 MARK

Marketing channel development and
management / Russell W. McCalley ; foreword by
Ray A. Goldberg.

Westport, Conn. : Quorum Books, 1992.

658.84 MCCA

Marketing channel management : people,
products, programs, and markets / Russell W.
McCalley ; foreword by Ray Goldberg.

Westport, Conn. : Praeger, 1996.

658.84 MCCA

Marketing communications : an integrated
approach / P.R. Smith.

London : Kogan Page, 1993.

658.8 SMIT

Marketing communications in a changing
environment.

[Boston, Mass.] : Harvard Business Review,
€1975-1983.

658.82 MARK

Marketing decision models / edited by Randall L.

Schultz, Andris A. Zoltners.
New York : North Holland, c1981.
658.8 MARK

Marketing decision-making handbook / David
W. Nylen.

Englewood Cliffs, N.J. : Prentice Hall, c1990.
658.802 NYLE

Marketing effectiveness, insights from
accounting and finance / [edited] by Stanley J.
Shapiro, V.H. Kirpalani.

Boston : Allyn and Bacon, c1984.

658.8 MARK

Marketing exchange relationships,
transactions, and their media / edited by Franklin
S. Houston.

Westport, Conn. : Quorum, 1994.

658.8 MARK

Marketing exchange transactions and
relationships / Franklin S. Houston, Jule B.
Gassenheimer, and James M. Maskulka.
Westport, Conn. : Quorum Books, 1992.
658.8 HOUS

Marketing for accountants and managers / [by]
R. J. Williamson.

London : Heinemann [for] the Institute of Cost and
Management Accountants, 1979.

658.8 WILL

The marketing game! / Charlotte H. Mason,
William D. Perreault, Jr.

Homewood, IIl. : Irwin, 1987.

658.802 MASO

Marketing government and social services /
John L. Crompton, Charles W. Lamb, Jr.

New York : Wiley, c1986.

658.8 CROM

Marketing health & human services / Robert
Rubright, Dan MacDonald.

Rockville, Md. : Aspen Systems Corp., 1981.
361.00688 RUBR

Marketing intelligence : discover what your
customers really want and what your
competitors are up to / Jack Savidge.
Homewood, Ill. : Business One Irwin, c1992.
658.802 SAVI

Marketing management / Harper W. Boyd, Jr.,
William F. Massy.

New York : Harcourt Brace Jovanovich, 1972.
658.8 BOYD

Marketing management / Benson P. Shapiro,
Robert J. Dolan, John A. Quelch.

Homewood, lIl. : Irwin, 1985.

658.8 SHAP : V.1
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Marketing management / Peter R. Dickson.
Fort Worth : Dryden Press ¢1994.
658.8 DICK

Marketing management / Philip Kotler.
Upper Saddle River, NJ : Prentice Hall, c2003.
658.8 KOTL [2003]

Marketing management / Russell S. Winer.
Upper Saddle River, N.J. : Prentice Hall, c2000.
658.8 WINE

Marketing management : a planning approach /
G. David Hughes.

Reading, Mass. : Addison-Wesley Pub. Co.,
c1978.

658.8 HUGH

Marketing management : a relationship
marketing perspective / Marketing and Logistics
Group, Cranfield School of Management.
Basingstoke : Macmillan, 2000.

658.802 MARK

Marketing management : a strategic approach /
Harper W. Boyd Jr., Orville C. Walker Jr.
Homewood, IL : Irwin, ¢1990.

658.8 BOYD

Marketing management : a strategic planning
approach / Victor P. Buell.

New York : McGraw-Hill, c1984.

658.802 BUEL

Marketing management : an Asian perspective /
Philip Kotler ... [et al.].

2nd ed.

Singapore : Prentice Hall, 1999.

658.80095 MARK

Marketing management : knowledge and skKills :
text, analysis, cases, plans / J. Paul Peter,
James H. Donnelly, Jr.

2nd ed.

Homewood, IL : BPI/lIrwin, 1989.

658.8 PETE

Marketing management : providing,
communicating and delivering value / Frank
Bradley.

London ; New York : Prentice Hall, 1995.
658.8 BRAD

Marketing management : strategies and
programs / Joseph P. Guiltinan, Gordon W. Paul,
Thomas J. Madden.

6th ed.

New York : McGraw-Hill Companies, c1997.
658.8 GUIL

Marketing management : text and cases /
[edited by] John A. Quelch, Robert J. Dolan,
Thomas J. Kosnik.

Homewood, IL : lIrwin, c1993.

658.8 QUEL

Marketing management : text and cases /
Douglas J. Dalrymple, Leonard J. Parsons.
6th ed.

New York : Wiley, c1995.

658.8 DALR

Marketing management and information
technology / Keith Fletcher.

2nd ed.

New York : Prentice-Hall, c1995.

658.802 FLET

Marketing management and strategy : a reader
/ edited by Philip Kotler, Keith K. Cox.

4th ed.

Englewood Cliffs, NJ : Prentice-Hall, c1988.

658.8 MARK

Marketing management casebook / edited by
Robert T. Davis, Harper W. Boyd, Jr., Frederick E.
Webster, Jr.

3d ed.

Homewood, Ill. : R. D. Irwin, 1980.

658.8 MARK

Marketing management cases : planning and
executing marketing strategy / William M.
Weilbacher.

3d ed.

New York : Macmillan, c1980.

658.8 WEIL

Marketing management technology as a social
process / edited by George Fisk.

New York : Praeger, 1986.

658.8 MARK

Marketing management; operating, strategic,
and administrative [by] John A. Howard.

3d ed.

Homewood, Ill., R. D. Irwin, 1973.

658.8 HOWA

Marketing models / Gary L. Lilien, Philip Kotler, K.
Sridhar Moorthy.

Englewood Cliffs, N.J. : Prentice-Hall, c1992.
658.8 LILI
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Marketing moves : a new approach to profits,
growth, and renewal / Philip Kotler, Dipak C. Jain,
Suvit Maesincee.

Boston, Mass. : Harvard Business School Press,
2002.

658.8 KOTL

Marketing organisation : an analysis of
information processing, power, and politics /
Nigel Piercy.

Boston ; Sydney : Allen & Unwin, 1985.
658.802 PIER

The marketing plan / William A. Cohen.
2nd ed.

New York : Wiley, c1998.

658.802 COHE

Marketing planning & strategy / Subhash C.
Jain.

4th ed.

Cincinnati, Ohio : College Division, South-Western
Pub. Co., c1993.

658.802 JAIN

Marketing planning and strategy / Peter Reed.
Sydney : Harcourt Brace Jovanovich, c1992.
658.802 REED

Marketing plans : how to prepare them, how to
use them / Malcolm H.B. McDonald.

3rd ed.

Oxford : Butterworth-Heinemann, 1995.

658.802 MCDO

Marketing research : an applied approach /
Thomas C. Kinnear, James R. Taylor.

4th ed.
New York : McGraw-Hill, c1991.
658.83 KINN

Marketing strategies for the mature market /
George P. Moschis.

Westport, Conn. : Quorum Books, 1994.
658.802 MOSC

Marketing strategies for the new economy /
Lars Tvede and Peter Ohnemus.

Chichester : Wiley, 2001.

658.8 TVED

Marketing strategy : customers and
competition / Steven P. Schnaars.
2nd rev. and updated ed.

New York : Free Press, c1998.
658.802 SCHN

Marketing strategy : planning and
implementation / Orville C. Walker, Jr., Harper
Boyd, Jr., Jean-Claude Larreche.

3rd ed.

Boston : Irwin/McGraw-Hill, 1998.

658.802 WALK

Marketing strategy and competitive positioning
/ Graham J. Hooley, John A. Saunders, Nigel F.
Piercy.

New York : Financial Times/Prentice Hall, 2004.
658.802 HOOL [2004]

Marketing strategy and uncertainty / Sharan
Jagpal.

New York : Oxford University Press, 1999.
658.802 JAGP

Market-led strategic change : a guide to
transforming the process of going to market /
Nigel F. Piercy.

3rd ed.

Oxford : Butterworth-Heinemann, 2002.

658.8 PIER

Modern industrial marketing.
New York, McGraw-Hill [1972].
658.8 RISL

Modern marketing management: selected
readings; edited by R. J. Lawrence and M. J.
Thomas.

Harmondsworth, Penguin, 1971.

658.8 MODE

Offensive marketing : or how to make your
competitors followers / Hugh Davidson.
2nd ed.

Aldershot : Gower, 1987.

658.8 DAVI

Organization strategy, a marketing approach
[by] E. Raymond Corey [and] Steven H. Star.
Boston, Division of Research, Graduate School of
Business Administration, Harvard University, 1971.
658.4020973 CORE

Organizing to become market-driven :
conference summary / prepared by Gordon S.
Swartz.

Cambridge, Mass. (1000 Massachusetts Ave.,
Cambridge 02138) : Marketing Science Institute,
€1990.

658.8 SWAR

Perspectives on marketing management.
Chichester ; New York : John Wiley, c1991-c1994.
658.8 PERS
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Perspectives on strategic marketing
management / [edited by] Roger A. Kerin, Robert
A. Peterson.

2nd ed.

Boston : Allyn and Bacon, c1983.

658.8 PERS

PIMS : a breakthrough in strategic planning / by
Sidney Schoeffler, Robert D. Buzzell and Donald
F. Heany.

Cambridge, Mass. : Marketing Science Institute,
1973.

658.802 SCHO

The PIMS principles : linking strategy to
performance / Robert D. Buzzell, Bradley T. Gale.
New York : Free Press ; London : Collier
Macmillan, c1987.

658.802 BUZZ

The portable MBA in marketing / Alexander
Hiam, Charles D. Schewe.

New York : J. Wiley, c1992.

658.8 HIAM

The practice of marketing management :
analysis, planning, and implementation /
William A. Cohen.

New York : Macmillan ; London : Collier Macmillan,
€1988.

658.802 COHE

A preface to marketing management / J. Paul
Peter, James H. Donnelly, Jr.

4th ed.

Plano, Tex. : Business Publications, 1988.
658.8 PETE

Principles of marketing management / Richard
P. Bagozzi.

Chicago : Science Research Associates, c1986.
658.8 BAGO

Principles of services marketing / Adrian
Palmer.

London ; New York : McGraw-Hill, c1994.
658.8 PALM

Problems in marketing / [compiled by] E.
Raymond Corey, Christopher H. Lovelock, Scott
Ward.

6th ed., international student ed.

New York : McGraw-Hill, c1985.

658.800722 PROB

The product management handbook : your
practical guide to improving and sustaining
results / Richard S. Handscombe.

London ; New York : McGraw-Hill, c1989.
658.5 HAND

Productivity in marketing / Louis P. Bucklin.
Chicago : American Marketing Association, c1978.
658.8 BUCK

Professional sales management / Rolph E.
Anderson, Joseph F. Hair, Jr., Alan J. Bush.
2nd ed.

New York : McGraw-Hill, c1992.

658.81 ANDE

Promotional strategy : managing the marketing
communications process / James F. Engel,
Martin R. Warshaw, Thomas C. Kinnear.

6th ed.

Homewood, IlI. : Irwin, 1987.

658.82 ENGE

Quantitative analysis in marketing management
/ by Luiz Moutinho, Fiona Davies, Mark Goode.
Chichester ; New York : John Wiley & Sons, 1998.
658.800151 MOUT

Radical marketing : from Harvard to Harley,
lessons from ten that broke the rules and made
it big / Sam Hill and Glenn Rifkin.

1st ed.

New York, N.Y. : HarperBusiness, c1999.

658.8 HILL

Readings in strategic marketing : analysis,
planning, and implementation / [compiled by]
Barton A. Weitz, Robin Wensley.

Chicago : Dryden Press, ¢1988.

658.802 WEIT

Retail marketing management / David Gilbert.
London : Financial Times Management, 1999.
658.87 GILB

The role of strategic planning in consumer-
marketing businesses / George S. Yip.
Cambridge, Mass. : Marketing Science Institute,
1984,

658.8 YIP

Servicing international markets : competitive
strategies of firms / edited by Peter J. Buckley,
C.L. Pass and Kate Prescott.

Cambridge, Mass. : Blackwell Publishers, 1992.
658.049 SERV
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Shared marketing programs and the
performance of different business strategies :
special report / Robert W. Ruekert and Orville C.
Walker, Jr.

Cambridge, Mass. : Marketing Science Institute,
c1991.

658.8 RUEK
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