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The 50-plus market : why the future is age-
neutral when it comes to marketing and
branding strategies / Dick Stroud.

Sterling, VA : Kogan Page, 2005.

MBS 658.800844 STRO [2005]

Check the catalogue

The $100 billion allowance : accessing the
global teen market / Elissa Moses.

New York : John Wiley, c2000.

MBS 658.8340835 MOSE

Check the catalogue

The 360 degree brand in Asia : creating more
effective marketing communications / by Mark
Blair, Richard Armstrong, Mike Murphy.
Singapore : John Wiley & Sons (Asia), 2003.
MBS 658.80095 BLAI [2003]

b2790895

Adventures in misplaced marketing / Herbert
Jack Rotfeld.

Westport, Conn. : Quorum Books, 2001.

MBS 658.8 ROTF

Check the catalogue

Advertising and promotion : an integrated
marketing communication perspective / George
E. Belch, Michael A. Belch ; [adaptors], Gayle Kerr
and Irene Powell.

Sydney : McGraw-Hill Australia, c2009.

MBS 659.1 BELC [2009]

Check the catalogue

Advertising, promotion & supplemental
aspects of integrated marketing
communications / Terence A. Shimp.
5th ed.

Fort Worth : Dryden Press, ¢2000.

MBS f 658.82 SHIM [2000]

Check the catalogue

After image : mind-altering marketing / John
Grant.

London : Profile, 2003.

MBS 658.8 GRAN [2002]

Check the catalogue

The ambush marketing toolkit / Kim Skildum-
Reid.

North Ryde, N.S.W. : McGraw-Hill Australia, 2007.
MBS 808.802 SKIL CF/CD [2007]

Check the catalogue

And now a few words from me : advertising's
leading critic lays down the law, once and for
all / Bob Garfield.

New York : McGraw-Hill, c2003.

MBS 659.1 GARF

Check the catalogue

The art & science of interpreting market
research evidence / D.V.L. Smith and J.H.
Fletcher.

New York : Wiley, 2004.

MBS 658.83 SMIT [2004]

Check the catalogue
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The art and science of marketing : marketing
for marketing managers / Grahame Dowling.
Oxford : Oxford University Press, 2004

MBS 658.8 DOWL [2004]

Check the catalogue

Basic marketing : a managerial perspective /
Pascale G. Quester ... [et. all.

3rd Australasian ed.

Sydney : McGraw-Hill, c2001.

MBS f 658.800994 BASI [2001]

Check the catalogue

Being the shopper : understanding the buyer's
choice / Phil Lempert.

New York ; [Chichester] : Wiley, c2002.

MBS 658.8 LEMP

Check the catalogue

Beyond disruption : changing the rules in the
marketplace / Jean-Marie Dru.

New York : Wiley, 2002.

MBS 659.1 DRU [2002]

Check the catalogue

Blue ocean strategy : how to create
uncontested market space and make the
competition irrelevant / W. Chan Kim, Renée
Mauborgne.

Boston, Mass. : Harvard Business School Press,
c2005.

MBS 658.802 KIM [2005]

Check the catalogue

Brand manners : how to create the self-
confident organisation to live the brand /
Hamish Pringle and William Gordon.
Chichester ; New York : Wiley, c2001.

MBS 658.827 PRIN

Check the catalogue

Branded male : marketing to men / Mark
Tungate.

London ; Philadelphia : Kogan Page, 2008.
MBS 658.80081 TUNG [2008]

Check the catalogue

Brands : the logos of the global economy /
Celia Lury.

New York : Routledge, 2004.

MBS 658.827 LURY [2004]

Check the catalogue

Breakthrough marketing plans : how to stop
wasting time and start driving growth / Tim
Calkins.

New York, NY : Palgrave Macmillan, 2008.
MBS 658.802 CALK [2008]

Check the catalogue

Building models for marketing decisions / by
Peter S.H. Leeflang ... [et al.].

Boston ; London : Kluwer Academic, c2000.
MBS 658.802 BUIL [2000]

Check the catalogue

The business marketing course : managing in
complex networks / David Ford ... [et al.].
Chichester : John Wiley, c2002.

MBS 658.8 FORD

Check the catalogue

Business without borders : a strategic guide to
global marketing / Donald A. DePalma.

New York : Wiley, c2002.

MBS 658.800285 DEPA

Check the catalogue

Buzz : harness the power of influence and
create demand / Marian Salzman, Ira Matathia,
Ann O'Reilly.

Hoboken, N.J. : J. Wiley, c2003.

MBS 658.8 SALZ [2003]

Check the catalogue

Cases in marketing management / edited by
Kenneth E. Clow, Donald Baack.

Thousand Oaks, Calif. : SAGE, c2012.

MBS 658.8 CASE [2012]

Check the catalogue

Cases in strategic marketing / David Rosenthal,
Lew G. Brown.

Upper Saddle River, NJ : Prentice Hall, c2000.
MBS 658.802 ROSE [2000]

Check the catalogue

Cases in strategic marketing management /
Julian W. Vincze, Carol H. Anderson.

Boston : Houghton Mifflin, c2000.

MBS 658.8 VINC [2000]

Check the catalogue

Chasing cool : standing out in today's cluttered
marketplace / Noah Kerner and Gene Pressman
with Andrew Essex.

New York : Atria Books, 2007.

MBS 658.8 KERN [2007]

Check the catalogue

Cheap : the real cost of the global trend for
bargains, discounts & consumer choice / David
Bosshart.

London : Kogan Page, c2006.

MBS 339.47 CHEA [2006]

Check the catalogue
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Connected marketing : the viral, buzz and word
of mouth revolution / edited by Justin Kirby and
Paul Marsden.

Oxford ; Burlington, MA : Butterworth-Heinemann,
2006.

MBS 658.8 CONN [2006]

Check the catalogue

Consumer behavior & marketing strategy / J.
Paul Peter, Jerry C. Olson.

9th ed.

New York : McGraw-Hill Irwin, c2010.

MBS 658.8342 PETE [2010]

Check the catalogue

Consumer behavior : how humans think, feel,
and act in the marketplace / Banwari Mittal +
Morris B. Holbrook ... [et al.].

Cincinnati, OH : Open Mentis, c2008.

MBS f 658.3 MITT [2008]

Check the catalogue

Consumer behaviour / Leon Schiffman ... [et al.].
3rd ed.

Frenchs Forest, N.S.W. : Pearson Education
Australia, 2005.

MBS 658.8342 CONS [2005]

Check the catalogue

Consumer tribes / edited by Bernard Cova,
Robert Kozinets, Avi Shankar.

Amsterdam ; London : Butterworth-Heinemann,
2007.

MBS 658.8342 CONS [2007]

Check the catalogue

Controversy in marketing theory : for reason,
realism, truth, and objectivity / by Shelby D.
Hunt.

Armonk, N.Y. : M.E. Sharpe, 2003.

MBS 658.8001 HUNT [2003]

Check the catalogue

Convergence marketing : strategies for
reaching the new hybrid consumer / Yoram
(Jerry) Wind & Vijay Mahajan ; with Robert E.
Gunther.

Upper Saddle River, NJ : Financial Times Prentice
Hall, c2002.

MBS 658.84 WIND

Check the catalogue

Counterintuitive marketing : achieve great
results using uncommon sense / Kevin J.
Clancy and Peter C. Krieg.

New York : Free Press, c2000.

MBS 658.8 CLAN

Check the catalogue

Creating a company for customers : how to
build and lead a market-driven organization /
Malcolm McDonald ... [et al.] ; edited by Jane
Simms.

Harlow : Financial Times Prentice Hall, 2001.
MBS 658.812 CREA [2001]

Check the catalogue

Creating and dominating new markets / Peter
Meyer.

New York : AMACOM, c2002.

MBS 658.8 MEYE [2002]

Check the catalogue

Critical marketing : defining the field / Michael
Saren ... [et al.].

Amsterdam ; London : Elsevier/Butterworth-
Heinemann, c2007.

MBS 658.8001 CRIT [2007]

Check the catalogue

The customer century : lessons from world-
class companies in integrated marketing and
communications / Anders Gronstedt.

New York ; London : Routledge, 2000.

MBS 658.45 GRON

Check the catalogue

Data mining and market intelligence for optimal
marketing returns / Susan Chiu, Domingo
Tavella.

Amsterdam ; London : Butterworth-
Heinemann/Elsevier, c2008.

MBS 658.83 CHIU [2008]

Check the catalogue

Data mining techniques : for marketing, sales,
and customer relationship management /
Michael J.A. Berry, Gordon Linoff.

2nd ed.

Indianapolis, Ind. : Wiley, c2004.

MBS 658.802 BERR [2004]

Check the catalogue

Developing business strategies / David A.
Aaker.

6th ed.

New York :J. Wiley, c2001.

MBS 658.4012 AAKE [2001]

Check the catalogue

The deviant's advantage : how fringe ideas
create mass markets / Ryan Mathews and Watts
Wacker.

New York : Crown Business, c2002.

MBS 658.8 MATH [2002]

Check the catalogue
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Differential games in marketing / Steffen
Jargensen, Georges Zaccour.

Boston : Kluwer Academic Publishers, 2004.
MBS 658.800151932 JORG [2004]

Check the catalogue

Differentiate or die : survival in our era of killer
competition / Jack Trout with Steve Rivkin.

New York : Wiley, c2000.

MBS 658.8 TROU

Check the catalogue

Distribution channels : understanding and
managing channels to market / Julian Dent.
London ; Philadelphia : Kogan Page, 2008.
MBS 658.788 DENT [2008]

Check the catalogue

Doing research projects in marketing,
management and consumer research / Chris
Hackley.

New York, NY : Routledge, 2003.

MBS 658.0072 HACK [2003]

Check the catalogue

Driving customer equity : how lifetime
customer value is reshaping corporate strategy
/ Roland T. Rust, Valarie A. Zeithaml, Katherine N.
Lemon.

New York : Free Press, 2000.

MBS 658.8 RUST

Check the catalogue

Effective marketing / Peter Hingston ; [Australian
consultant Kym Bonnefin].

Ringwood, Vic. : Dorling Kindersley, 2001.

MBS 658.8 HING [2001]

Check the catalogue

Enterprise marketing management : the new
science of marketing / Dave Sutton and Tom
Klein.

Hoboken, N.J. : Wiley, c2003.

MBS 658.8 SUTT [2003]

Check the catalogue

Entrepreneurial marketing : competing by
challenging conventions / lan Chaston.
Basingstoke : Macmillan, 2000.

MBS 658.8 CHAS

Check the catalogue

Essential readings in marketing / Leigh
McAlister, Ruth N. Bolton, and Ross Rizley,
editors.

Cambridge, MA : Marketing Science Institute,
c2006.

MBS 658.83 ESSE [2006]

Check the catalogue

Exotic visions in marketing theory and practice
[ Alf H. Walle.

Westport, Conn. ; London : Quorum, 2002.

MBS 658.8 WALL

Check the catalogue

Fail better! : stumbling to success in sales &
marketing / Stephen Brown.

London : Cyan : Marshall Cavendish, 2008.
MBS 658.8 BROW [2008]

Check the catalogue

Flexible product development : building agility
for changing markets / Preston G. Smith.

San Francisco : Jossey-Bass, c2007.

MBS 658.575 SMIT [2007]

Check the catalogue

Fool-proof marketing : 15 winning methods for
selling ANY product or service in ANY
economy / Robert W. Bly.

New York : Wiley, c2003.

MBS 658.8 BLY [2003]

Check the catalogue

A framework for marketing management / Philip
Kotler, Kevin Lane Keller.

4th ed.

Upper Saddle River, N.J. : Pearson Prentice Hall,
€2009.

MBS 658.8 KOTL [2009]

Check the catalogue

A framework for marketing management.
5th ed., International ed. / Philip Kotler & Kevin
Lane Keller.

Harlow : Pearson Education, 2012.

MBS 658.8 KOTL [2012]

Check the catalogue

Fundamentals of marketing / Miller and Layton.
4th ed.

Sydney : McGraw-Hill, c2000.

MBS 658.8 MILL [2000]

Check the catalogue

Fundamentals of marketing research / Scott M.
Smith, Gerald S. Albaum.

Thousand Oaks, Calif. : Sage, c2005.

MBS 658.83 SMIT [2005]

Check the catalogue

A genie's wisdom : a fable of how a CEO
became a marketing genius / Jack Trout.
New York : Wiley, c2003.

MBS 658.8 TROU [2003]

Check the catalogue
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Great answers to tough marketing questions /
P.R. Smith.

2nd ed.

London ; Sterling, VA : Kogan Page, 2003.

MBS 658.8 SMIT [2003]

Check the catalogue

Handbook of marketing / edited by Barton Weitz
and Robin Wensley.

London : SAGE, 2006.

MBS 658.8 HAND [2006]

Check the catalogue

Handbook of markets and economies : East
Asia, Southeast Asia, Australia, New Zealand /
Anthony Pecotich and Clifford J. Shultz Il, editors ;
foreword by John O'Shaughnessy.

Armonk, N. Y. : M.E. Sharpe, c2006.

MBS 330.95 HAND [2006]

Check the catalogue

Harvard business essentials : marketer's toolkit
: the 10 strategies you need to succeed.

Boston, Mass. : Harvard Business School Press,
c2006.

MBS 658.802 LUEC [2006]

Check the catalogue

Harvard business review on marketing.
Boston, Mass. : Harvard Business School, c2001.
MBS 658.8 HARV

Check the catalogue

Harvard business review on reinventing your
marketing.

Boston, Mass. : Harvard Business Review Press,
c2011.

MBS 658.802 HARYV [2011]

Check the catalogue

How to become a marketing superstar :
essential rules of business success / Jeffrey J.
Fox.

London : Vermilion, 2003.

MBS 658.8 FOX [2003]

Check the catalogue

How to think like the world's greatest marketing
minds / Marcia Layton Turner.

New York : McGraw-Hill, c2001.

MBS 658.8 TURN

b2694081

How to write a marketing plan / John Westwood.
Australian ed.

Mitcham, Vic. : Kogan Page Australia, 2003.

MBS 658.802 WEST [2003]

Check the catalogue

IMC, the next generation : five steps for
delivering value and measuring financial
returns using marketing communication / Don
E. Schultz, Heidi F. Schultz.

New York : McGraw-Hill, 2004.

MBS 658.8 SCHU [2004]

Check the catalogue

In search of a new logic for marketing :
foundations of contemporary theory / Christian
Gronroos.

Hoboken, N.J. : Wiley ; Chichester : John Wiley
[distributor], 2007.

MBS 658.8001 GRON [2007]

Check the catalogue

Industrial organization : markets and strategies
/ Paul Belleflamme, Martin Peitz.

Cambridge, UK ; New York : Cambridge University
Press, 2010.

MBS 658.4012 BELL [2010]

Check the catalogue

Influencer marketing : who really influences
your customers? / by Duncan Brown and Nick
Hayes.

Amsterdam ; Oxford : Elsevier/Butterworth-
Heinemann, 2008.

MBS 658.80019 BROW [2008]

Check the catalogue

Inside information : making sense of marketing
data/D.V.L. Smith & J.H. Fletcher.

Chichester : Wiley, c2001.

MBS 658.802 SMIT [2001]

Check the catalogue

International marketing / author, Masaaki Kotabe
... [etal.].

2nd Asia-Pacific ed.

Milton, QId. : John Wiley & Sons, 2008.

MBS 658.8 INTE [2008]

Check the catalogue

International marketing : emerging markets /
edited by Shaoming Zou, Huifen Fu.

Bingley : Emerald, 2011.

MBS 658.8401724 INTE [2011]

Check the catalogue

Juicing the orange : how to turn creativity into
a powerful business advantage / Pat Fallon and
Fred Senn.

Boston, Mass. : Harvard Business School Press,
€2006.

MBS 658.802 FALL [2006]

Check the catalogue
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Kellogg on integrated marketing / The Kellogg
marketing faculty and the faculty of Integrated
Marketing Communications at the Medill School of
Journalism, Northwestern University ; Dawn
lacobucci and Bobby Calder, editors.

Hoboken, New Jersey : Wiley, c2003.

MBS 658.8 KELL

Check the catalogue

Knowledge-based marketing : the twenty-first
century competitive edge /lan Chaston.
London : SAGE, 2004.

MBS 658.802 CHAS [2004]

Check the catalogue

Lateral marketing : new techniques for finding
breakthrough ideas / Philip Kotler, Fernando
Trias de Bes.

New York ; Chichester : Wiley, 2003.

MBS 658.8 KOTL [2003]

Check the catalogue

Lessons from a chief marketing officer : what it
takes to win in consumer marketing / Bradford
C. Kirk.

New York : McGraw-Hill, c2003.

MBS 658.8 KIRK [2003]

Check the catalogue

Lifestyle marketing : reaching the new
American consumer / Ronald D. Michman,
Edward M. Mazze, and Alan J. Greco.
Westport, Conn. : Praeger, 2003.

MBS 658.8343 MICH [2003]

Check the catalogue

Making meaning : how successful businesses
deliver meaningful customer experiences /
Steve Diller, Nathan Shedroff, Darrel Rhea.
Berkeley, Calif. : New Riders, c2008.

MBS 658.812 DILL [2008]

Check the catalogue

Market-driven management : strategic and
operational marketing / Jean-Jacques Lambin.
Basingstoke : Macmillan, 2000.

MBS 658.802 LAMB

Check the catalogue

Market-led strategic change : transforming the
process of going to market / Nigel F. Piercy.
4th ed.

Amsterdam ; Boston ; London :
Elsevier/Butterworth-Heinemann, 2009.

MBS 658.8 PIER [2009]

Check the catalogue

Market new products successfully / by Kevin J.
Clancy, Peter C. Krieg, Marianne McGarry Wolf.
Lanham : Lexington Books, c2005.

MBS 658.800285 CLAN [2006]

Check the catalogue

Market research : a guide to planning,
methodology and evaluation / Paul Hague.
3rd ed.

London : Kogan Page, 2002.

MBS 658.83 HAGU CF/CD [2002]

Check the catalogue

Market research : in practice / John Boyce.
Sydney : McGraw-Hill, 2001.

MBS 658.83 BOYC [2001]

Check the catalogue

Market research in the Internet Age : leveraging
the Internet for market measurement and
consumer insight / Robert W. Monster, Raymond
C. Pettit.

Chichester, West Sussex, UK : J. Wiley, 2002.
MBS 658.84 MONS

Check the catalogue

Marketing / Philip Kotler ... [et al.].

6th ed.

Frenchs Forest, N.S.W. : Prentice Hall, 2004.
MBS 658.800994 MARK [2004]

Check the catalogue

Marketing 2.0 : strategies for closer
relationships / Gerald Corbae, Jakob B. Jensen,
Dirk Schneider.

New York : Springer, 2003.

MBS 658.8 CORB [2003]

Check the catalogue

Marketing and management in the high-
technology sector : strategies and tactics in the
commercial airplane industry / Domenico Ferreri
; foreword by Giorgio Zappa.

Westport, CT : Praeger, 2003.

MBS 629.133340688 FERR

Check the catalogue

Marketing and the bottom line : the marketing
metrics that will pump up cash flow / Tim
Ambler.

2nd ed.

London : FT Prentice Hall, 2003.

MBS 658.802 AMBL [2003]

Check the catalogue

Marketing September 2011


http://cat.lib.unimelb.edu.au/record=b2768249�
http://cat.lib.unimelb.edu.au/record=b2889500�
http://cat.lib.unimelb.edu.au/record=b2862347�
http://cat.lib.unimelb.edu.au/record=b2813426�
http://cat.lib.unimelb.edu.au/record=b2865752�
http://cat.lib.unimelb.edu.au/record=b3276033�
http://cat.lib.unimelb.edu.au/record=b2581863�
http://cat.lib.unimelb.edu.au/record=b3220032�
http://cat.lib.unimelb.edu.au/record=b3024071�
http://cat.lib.unimelb.edu.au/record=b2987968�
http://cat.lib.unimelb.edu.au/record=b2692046�
http://cat.lib.unimelb.edu.au/record=b2764046�
http://cat.lib.unimelb.edu.au/record=b2863154�
http://cat.lib.unimelb.edu.au/record=b2987904�
http://cat.lib.unimelb.edu.au/record=b2846063�
http://cat.lib.unimelb.edu.au/record=b2827237�

Marketing as strategy : understanding the
CEO's agenda for driving growth and
innovation / Nirmalya Kumar.

Boston, Mass. : Harvard Business School Pub.,
2004.

MBS 658.802 KUMA [2004]

Check the catalogue

Marketing : best practices / Michael R. Czinkota
... [et al.].

Fort Worth ; London : Dryden, c2000.

MBS f 658.8 MARK [2000]

Check the catalogue

Marketing : best practices / K. Douglas Hoffman
... [et al.].

2nd ed.

Mason, Ohio : Thomson/South-Western, 2003.
MBS f 658.8 MARK [2003]

Check the catalogue

The marketing book / edited by Michael J. Baker
and Susan Hart.

6th ed.

Oxford : Butterworth-Heinemann, c2008.

MBS f 658.8 MARK [2008]

Check the catalogue

Marketing champions : practical strategies for
improving marketing's power, influence, and
business impact / Roy A. Young, Allen M. Weiss,
and David W. Stewart.

Hoboken, N.J. : Wiley, c2006.

MBS 658.8 YOUN [2006]

Check the catalogue

Marketing channels / Anne T. Coughlan ... [et al.].

7th ed.

Upper Saddle River NJ : Pearson/Prentice Hall,
c2006.

MBS 658.87 MARK [2006]

Check the catalogue

Marketing channels : a management view / Bert
Rosenbloom.

7th ed.

Australia ; United Kingdom : Thomson/South-
Western, c2004.

MBS 658.87 ROSE [2004]

Check the catalogue

Marketing communication : new approaches,
technologies, and styles / edited by Allan J.
Kimmel.

Oxford, England ; New York : Oxford University
Press, 2005.

MBS 658.802 MARK [2005]

Check the catalogue

Marketing communications : a brand narrative
approach / Micael DahliClen, Frederik Lange,
Terry Smith.

Hoboken, N.J. : Wiley, 2010.

MBS 658.802 DAHL [2010]

Check the catalogue

Marketing : critical perspectives on business
and management / edited by Michael J. Baker.
London : Routledge, 2001.

MBS 658.8 MARK [2001]

Check the catalogue

The marketing era : from professional practice
to global provisioning / Kalman Applbaum.
New York : Routledge, c2004.

MBS 658.8 APPL [2004]

Check the catalogue

Marketing excellence : winning companies
reveal the secrets of their success / Hugh
Burkitt.

Chichester : John Wiley, c2006.

MBS 658.8 BURK [2006]

Check the catalogue

Marketing for e-business in Australia / by Lynne
H de Weaver.

Frenchs Forest, N.S.W. : Pearson Education, 2001
MBS 658.800285467 DEWE [2001]

Check the catalogue

Marketing for small business / Kingsley Smith.
Brighton, Vic. : Wrightbooks, 2002.

MBS 658.8 SMIT [2002]

Check the catalogue

Marketing for the nonmarketing executive : an
integrated resource management guide for the
21st century / Norton Paley.

Boca Raton, Fla. : St. Lucie Press, c2001.

MBS 658.8 PALE [2001]

Check the catalogue

Marketing in ten easy steps : a step-by-step
guide to putting together a marketing plan for
your business / [Helen Kaye].

Woolloongabba, Qld. : Atlas Productions, 2011.
MBS 658.8 KAYE [2011]

Check the catalogue

Marketing insights and outrages / Drayton Bird.
London : Kogan Page, 2000.

MBS 658.8 BIRD [2000]

Check the catalogue

Marketing insights from A to Z: 80 concepts
every manager needs to know / Philip Kotler.
Hoboken, NJ : J. Wiley & Sons, ¢2003.

MBS 658.8 KOTL

Check the catalogue
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Marketing management / Philip Kotler, Kevin
Lane Keller.

13th ed.

Upper Saddle River, N.J. : Pearson Prentice Hall,
€2009.

MBS f 658.8 KOTL [2009]

Check the catalogue

Marketing management / Philip Kotler, Kevin
Lane Keller, Suzan Burton.

1st adaptation ed.

Frenchs Forest, N.S.W. : Pearson Prentice Hall,,
c2009.

MBS f 658.8 KOTL [2009]

Check the catalogue

The marketing mavens / Noel Capon.
New York : Crown Business, c2007.
MBS 658.8 CAPO [2007]

Check the catalogue

Marketing metrics and financial performance /
Donald R. Lehmann, David J. Reibstein.
Cambridge, Mass. : Marketing Science Institute,
c2006.

MBS 658.83 LEHM [2006]

Check the catalogue

Marketing moves : a new approach to profits,
growth, and renewal / Philip Kotler, Dipak C. Jain,
Suvit Maesincee.

Boston, Mass. : Harvard Business School Press,
2002.

MBS 658.8 KOTL

Check the catalogue

Marketing of high-technology products and
innovations / Jakki Mohr, Sanjit Sengupta,
Stanley Slater.

3rd ed.

Upper Saddle River, N.J. : Prentice Hall, c2010.
MBS 620.00688 MOHR [2010]

Check the catalogue

The marketing plan / William A. Cohen.
5th ed.

Hoboken, N.J. : J. Wiley & Sons, c2006.
MBS f 658.802 COHE [2006]

Check the catalogue

Marketing planning & strategy / Subhash C.
Jain.

6th ed.

Cincinnati, Ohio : South-Western College Pub.,
2000.

MBS 658.802 JAIN [2000]

Check the catalogue

Marketing plans : how to prepare them, how to
use them / Malcolm McDonald, Hugh Wilson.

7th ed.

Chichester, U.K. : Wiley, 2011.

MBS 658.802 MCDO [2011]

Check the catalogue

Marketing research / Donald R. Cooper, Pamela
S. Schindler.

New York : McGraw-Hill/lrwin, c2006.

MBS f 658.83 COOP CF/DVD [2006]

Check the catalogue

Marketing research / David A. Aaker ... [et al.].
10th ed.

Hoboken, NJ : John Wiley, c2010.

MBS 658.83 MARK [2010]

Check the catalogue

Marketing research and modeling : progress
and prospects : atribute to Paul E. Green /
edited by Yoram (Jerry) Wind, Paul E. Green.
Boston : Kluwer Academic Publishers, c2004.
MBS 658.83 MARK [2004]

Check the catalogue

Marketing research : online research
applications / Alvin C. Burns, Ronald F. Bush.
4th ed.

Upper Saddle River, NJ : Prentice Hall, c2003.
MBS 658.83 BURN CF/CD [2003]

Check the catalogue

Marketing research : text and cases / Bruce
Wrenn, Robert Stevens, David Loudon.

New York : Best Business Books, c2002.
MBS 658.83 WREN CF/CD [2002]

Check the catalogue

Marketing research2e / John Boyce.

2nd ed.

North Ryde, N.S.W. : McGraw-Hill Australia, 2005
[i.e. 2004]

MBS 658.83 BOYC [2005]

Check the catalogue

Marketing strategies for competitve advantage /
Dennis Adcock.

New York ; Chichester [England] : J. Wiley, c2000.
MBS 658.8 ADCO

Check the catalogue

Marketing strategies for the new economy /
Lars Tvede and Peter Ohnemus.

Chichester : Wiley, 2001.

MBS 658.8 TVED

Check the catalogue
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Marketing strategy : a decision-focused
approach / Orville C. Walker, Jr., John W. Mullins.
7th ed.

New York : McGraw-Hill/lrwin, c2011.

MBS 658.802 WALK [2011]

Check the catalogue

Marketing strategy and competitive positioning
/ Graham J. Hooley, Nigel F. Piercy, Brigitte
Nicolaud.

4th ed.

New York : FT Prentice Hall, c2008.

MBS 658.802 HOOL [2008]

Check the catalogue

Marketing strategy and management.
3rd ed.

Basingstoke : Macmillan, 2000.

MBS 658.802 BAKE [2000]

Check the catalogue

Marketing strategy masterclass : the 100
guestions you need to answer to create your
own winning marketing strategy : including the
new 'scorpio’ model of market strategy / Paul
Fifield.

Amsterdam ; London : Elsevier Butterworth-
Heinemann, c2008.

MBS 658.802 FIFI [2008]

Check the catalogue

Marketing stripped bare : an insider's guide to
the secret rules / Patrick Forsyth.

London ; Sterling, VA : Kogan Page, 2003.

MBS 658.8 FORS [2003]

Check the catalogue

Marketing to women : how to understand,
reach, and increase your share of the world's
largest market segment / Martha Barletta.
[Chicago, Ill.] : Dearborn Trade Publishing, c2003.
MBS 658.834082 BARL [2003]

Check the catalogue

Marketing without money : how 20 top
Australian entrepreneurs crack markets with

their minds / John C. Lyons and Edward de Bono.

Niddrie., Victoria : Pennon, c2003.
MBS 658.800994 LYON [2003]
Check the catalogue

Mind to mind marketing : communicating with
21st-century customers / Harry Alder.

London : Kogan Page, 2001.

MBS 658.8 ALDE

Check the catalogue

Mission-based marketing : positioning your
not-for-profit in an increasingly competitive
world / Peter C. Brinckerhoff.

2nd ed.

Hoboken, NJ : Wiley, c2003.

MBS 658.8 BRIN [2003]

Check the catalogue

Mobile marketing : the message revolution /
Matt Haig.

London : Kogan Page, 2002.

MBS 658.84 HAIG

Check the catalogue

Money-tree marketing : innovative secrets that
will double your small-business profits in 90
days or less / Patrick Bishop & Jennifer A. Bishop.
New York : Amacom, 2001.

MBS 658.8 BISH [2001]

Check the catalogue

The nature of marketing : marketing to the
swarm as well as the herd / Chuck Brymer.

London ; New York, NY : Palgrave Macmillan,
20009.

MBS 658.8 BRYM [2009]

Check the catalogue

New consumer marketing : managing a living
demand system / by Susan Baker.

Chichester : John Wiley & Sons, Ltd., c2003.
MBS 658.8 BAKE [2003]

Check the catalogue

The next economy : will you know where your
customers are? / Elliott Ettenberg.

New York : McGraw-Hill, c2002.

MBS 658.8 ETTE [2002]

Check the catalogue

Niche envy : marketing discrimination in the
digital age / Joseph Turow.

Cambridge, Mass. : MIT Press, c2006.

MBS 658.834 TURO [2006]

Check the catalogue

Not for free : revenue strategies for a new
world / Saul J. Berman.

Boston, Mass. : Harvard Business Review Press,
c2011.

MBS 658.802 BERM [2011]

Check the catalogue

Peripheral vision : detecting the weak signals
that will make or break your company / George
S. Day, Paul J.H. Schoemaker.

Boston, Mass. : Harvard Business School, c2006.
MBS 658.4012 DAY [2006]

Check the catalogue
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Pocketbook power : how to reach the hearts
and minds of today's most coveted consumers
- women / by Bernice Kanner.

New York : McGraw-Hill, 2004.

MBS 658.8342082 KANN [2004]

Check the catalogue

Priceless : the myth of fair value (and how to
take advantage of it) / William Poundstone.
New York : Hill and Wang, 2010.

MBS 658.8342 POUN [2010]

Check the catalogue

Principles of marketing / Philip Kotler ... [et al.].
2nd ed.

Frenchs Forest, N.S.W. : Prentice Hall, 2003
MBS 658.8 PRIN [2003]

Check the catalogue

Product creation : the heart of the enterprise :
from engineering to e-commerce / Philip H.
Francis.

New York : Free Press, c2000.

MBS 658.575 FRAN

Check the catalogue

Product innovation : leading change through
integrated product development / David L.
Rainey.

New York : Cambridge University Press, 2005.
MBS 658.575 RAIN [2005]

Check the catalogue

Product strategy and management / Michael
Baker and Susan Hart.

2nd ed.

New York : FT Prentice Hall, 2007.

MBS 658.56 BAKE [2007]

Check the catalogue

Public sector marketing / Tony Proctor.
Harlow : Financial Times Prentice Hall, c2007.
MBS 352.748 PROC [2007]

Check the catalogue

Purple cow : transform your business by being
remarkable / Seth Godin.

New York : Portfolio, 2003.

MBS 658.8 GODI [2003]

Check the catalogue

The pursuit of new product development : the
business development process / Marc A.
Annacchino.

Amsterdam ; Boston : Butterworth-Heinemann,
c2007.

MBS f 658.575 ANNA [2007]

Check the catalogue

Relationship marketing : creating stakeholder
value / Martin Christopher, Adrian Payne, David
Ballantyne.

[2nd ed.]

Oxford : Butterworth-Heinemann, 2002.

MBS 658.812 CHRI

Check the catalogue

Rethinking marketing : developing a new
understanding of markets / Hakan Hakansson
with Debbie Harrison, Alexandra Waluszewski.
Hoboken : Wiley, 2004.

MBS 658.8 HAKA [2004]

Check the catalogue

Rethinking marketing : qualitative strategies
and exotic visions / Alf H. Walle III.

Westport, Conn. ; London : Quorum Books, 2001.
MBS 658.8 WALL

Check the catalogue

Reverse psychology marketing : the death of
traditional marketing and the rise of the new
"pull" game / Indrajit Sinha, Thomas Foscht.
Houndmills, Baskingstoke, Hampshire ; New York :
Palgrave MacMillan, 2007.

MBS 658.80019 SINH [2007]

Check the catalogue

Rigorous magic : communication ideas and
their application / Jim Taylor & Steve Hatch.
Hoboken, NJ : Wiley, 2007.

MBS 658.8101 TAYL [2007]

Check the catalogue

The SAGE handbook of marketing theory /
edited by Pauline Maclaran ... [et al.].

Los Angeles ; London : SAGE, 2009.

MBS 658.8001 SAGE [2009]

Check the catalogue

The science of success : how market-based
management built the world's largest private
company / Charles G. Koch.

Hoboken, N.J. : Wiley, c2007.

MBS 658.409 KOCH [2007]

Check the catalogue

Selling the invisible : a field guide to modern
marketing / Harry Beckwith.

London., [England] : Texere, c2001.

MBS 658.8 BECK [2001]

Check the catalogue

The service-dominant logic of marketing :
dialog, debate, and directions / Robert F. Lusch
and Stephen L. Vargo, editors.

Armonk, N.Y. : M. E. Sharpe, 2006.

MBS 658.812 SERV [2006]

Check the catalogue
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Services marketing : an Asia-Pacific and
Australian perspective / Christopher Lovelock,
Paul Patterson, Rhett Walker.

3rd ed.

Frenchs Forest, N.S.W. : Prentice Hall, 2004.
MBS 658.800994 LOVE [2004]

Check the catalogue

Services marketing and management / Audrey
Gilmore.

London : SAGE, 2003.

MBS 658.8 GILM [2003]

Check the catalogue

Services marketing : integrating customer
focus across the firm / Valarie A. Zeithaml, Mary
Jo Bitner.

2nd ed.

Boston ; London : Irwin/McGraw-Hill, c2000.

MBS 658.8 ZEIT [2000]

Check the catalogue

Simplicity marketing : end brand complexity,
clutter, and confusion / Steven M. Cristol, Peter
Sealey.

New York : Free Press, c2000.

MBS 658.8 CRIS

Check the catalogue

Social media marketing : an hour a day / Dave
Evans.

Indianapolis, Ind. : Wiley, c2008.

MBS 658.8 EVAN [2008]

Check the catalogue

Spacerace : an inside view of the future of
communications planning / Jim Taylor.
Chichester : Wiley, 2005.

MBS 659.2 TAYL [2005]

Check the catalogue

Spanning silos : the new CMO imperative /
David A. Aaker.

Boston, Mass. : Harvard Business Press, c2008.
MBS 658.8 AAKE [2008]

Check the catalogue

Statistical modeling for management / Graeme
D. Hutcheson and Luiz Moutinho.

Los Angeles ; London : SAGE, 2008.

MBS 658.800151 HUTC [2008]

Check the catalogue

Statistics for marketing and consumer research
/ Mario Mazzocchi.

Los Angeles ; London : SAGE, 2008.

MBS 658.83028 MAZZ [2008]

Check the catalogue

Strategic brand management for B2B markets :
aroad map for organizational transformation /
by Sharad Sarin.

Delhi ; London : SAGE, 2010.

MBS 658.827 SARI [2010]

Check the catalogue

Strategic integrated marketing communication
: theory and practice / Larry Percy.

Oxford : Elsevier/Butterworth-Heinemann, 2008.
MBS 658.802 PERC [2008]

Check the catalogue

Strategic market management / David A. Aaker.
7th ed.

Hoboken, NJ : John Wiley, c2005.

MBS 658.8 AAKE [2005]

Check the catalogue

Strategic marketing : an introduction / Tony
Proctor.

New York : Routledge, 2000.

MBS 658.802 PROC

Check the catalogue

Strategic marketing : creating competitive
advantage / Douglas West, John Ford, and Essam
Ibrahim.

Oxford ; New York : Oxford University Press, 2006.
MBS 658.8101 WEST [2006]

Check the catalogue

Strategic marketing management : a means-
end approach / Mark E. Parry.

New York : McGraw-Hill, c2002.

MBS 658.8 PARR [2002]

Check the catalogue

Strategic marketing management cases / David
W. Cravens, Charles W. Lamb, Victoria L.
Crittenden.

7th ed.

Boston, Mass. : McGraw-Hill, c2002.

MBS 658.802 CRAV CF/CD

Check the catalogue

The strategy and tactics of pricing : a guide to
growing more profitably / Thomas T. Nagle, John
E. Hogan.

4th ed.

Upper Saddle River, N.J. : Pearson/Prentice Hall,
€2006.

MBS 658.816 NAGL [2006]

Check the catalogue

Successful marketing / Pauline Rowson.
Sydney, N.S.W. : Crimson, 2010.

MBS How to 658.8 ROWS [2010]

Check the catalogue
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Sun Tzu strategies for winning the marketing
war : 12 essential principles for winning the
war for customers / by Gerald A. Michaelson with
Steven Michaelson.

New York, NY : McGraw-Hill, c2004.

MBS 658.8001 MICH [2004]

Check the catalogue

Ted Levitt on marketing : a Harvard business
review paperback.

Boston, Mass. : Harvard Business School Pub.,
2006.

MBS 658.8 LEVI [2006]

Check the catalogue

Ten deadly marketing sins : signs and
solutions / Philip Kotler.

Hoboken, N.J. : Wiley, c2004.

MBS 658.8 KOTL [2004]

Check the catalogue

Total integrated marketing : breaking the
bounds of the function / James Mac Hulbert,
Noel Capon, Nigel F. Piercy.

New York, N.Y. : Free Press, 2003.

MBS 658.8 HULB

Check the catalogue

Transforming your go-to-market strategy : the
three disciplines of channel management / V.

Kasturi Rangan ; with the research assistance of

Marie Bell.

Boston : Harvard Business School Press, c2006.
MBS 658.87 RANG [2006]

Check the catalogue

Understanding marketing : expert solutions to
everyday challenges.

Boston, Mass. : Harvard Business Press, ¢2010.
MBS 658.8 UNDE [2010]

Check the catalogue

Using market knowledge / Rohit Deshpandé
editor.

Thousand Oaks, Calif. : Sage Publications, c2001.
MBS 658.8 USIN

Check the catalogue

Value for money marketing : a guide to
measuring marketing performance / Roddy
Mullin.

London : Kogan Page, 2001.

MBS 658.802 MULL CF/CD [2001]

Check the catalogue

What is marketing? / Alvin J. Silk content adviser.
Boston, Mass. : Harvard Business School Press,
c2006.

MBS 658.8 WHAT [2006]

Check the catalogue

Your marketing sucks / Mark Stevens.
Camberwell, Vic. : Penguin, 2003.

MBS 658.8 STEV [2003]

Check the catalogue
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