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Applied business research : qualitative and
guantitative methods / Robert Y. Cavana, Brian
L. Delahaye, Uma Sekaran.

Milton, QId. : John Wiley & Sons Australia, 2001.
MBS 650.072 CAVA

Applied multiple regression/correlation
analysis for the behavioral sciences / Jacob
Cohen ... [et al].

3rd ed.

Mahwah, N.J. : L. Erlbaum Associates, 2003.
MBS faculty 519.536 APPL CF/CD [2003]

Applied regression analysis : a second course
in business and economic statistics / Terry E.
Dielman.

4th ed.

Australia : Thomson Brooks-Cole, c2005.

MBS 330.01519536 DIEL (CF/CD) [2005]

The art & science of interpreting market
research evidence / D.V.L. Smith and J.H.
Fletcher.

New York : Wiley, 2004.

MBS 658.83 SMIT [2004]

Australasian business statistics / Ken Black
...[etal.].

Milton, Qld. : John Wiley & Sons Australia, 2006.
MBS f519.5 AUST [2007]

Brandchild : remarkable insights into the minds
of today's global kids and their relationships
with brands / Martin Lindstrom with Patricia B.
Seybold.

London ; Sterling, VA : Kogan Page, 2003.

MBS 658.834083 LIND [2003]

Business research methods / Alan Bryman,
Emma Bell.

Oxford : Oxford University Press, 2003.

MBS 658.0072 BRYM [2003]

Business statistics : a multimedia guide to
concepts and applications / Chris Robertson ;
with software by Moya McCloskey.

London : Arnold, 2002.

MBS 519.5 ROBE CF/CD [2002]

Case study methodology in business research /
Jan Dul and Tony Hak.

Amsterdam ; Boston ; London : Butterworth-
Heinemann/Elsevier, 2008.

MBS 650.072 DUL [2008]

Case study research : design and methods /
Robert K. Yin.

3rd ed.

Thousand Oaks, Calif. : Sage Publications, 2002.
MBS 300.722 YIN [2003]
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Collecting and interpreting qualitative materials
/ Norman K. Denzin, Yvonna S. Lincoln [editors].
3rd ed.

Thousand Oaks, Calif. : Sage Publications, c2008.
MBS 300.723 COLL [2008]

The complete idiot's guide to business
statistics / by Sunny Baker.
[Indianapolis, Ind.] : Alpha, 2001.

MBS how to 519.5 BAKE [2001]

Confirmatory factor analysis for applied
research / Timothy A. Brown.

New York : Guilford Press, c2006.

MBS 519.5354 BROW [2006]

Conjoint measurement : methods and
applications / Anders Gustafsson, Andreas
Herrmann, Frank Huber (editors)

2nd ed.

Berlin ; New York : Springer, c2001.

MBS 658.8342 CONJ [2001]

The consultant's big book of reproducible
surveys and questionnaires : 50 instruments to
help you assess clients' problems / edited by
Mel Silberman.

New York : McGraw-Hill, c2003.

MBS how to 658.46 CONS

Consumer behavior / Roger D. Blackwell, Paul
W. Miniard, James F. Engel.

9th ed.

Ft. Worth, Tex. ; London : Harcourt College
Publishers, c2001.

MBS f 658.8342 BLAC [2001]

Consumer behaviour : implications for

marketing strategy / Cathy Neal, Pascale
Quester, Del Hawkins.

North Ryde, N.S.W. : McGraw-Hill, c2006.
MBS 658.83420994 NEAL [2006]

Customer satisfaction research management :
a comprehensive guide to integrating customer
loyalty and satisfaction metrics in the
management of complex organizations / Derek
R. Allen.

Milwaukee : ASQ Quality Press, c2004.

MBS 658.8343 ALLE [2004]

Data mining and market intelligence for optimal
marketing returns / Susan Chiu, Domingo
Tavella.

Amsterdam ; London : Butterworth-
Heinemann/Elsevier, c2008.

MBS 658.83 CHIU [2008]

Designing and managing a research project : a
business student's guide / Michael Jay Polonsky
and David S. Waller.

Thousand Oaks, Calif. : Sage Publications, Inc.,
€2005.

MBS 658.403072 POLO [2005]

Doing action research in your own organization
/ David Coghlan, Teresa Brannick.

2nd ed.

London : Sage Publications, 2005.

MBS 300.72 COGH [2005]

Doing research projects in marketing,
management and consumer research / Chris
Hackley.

New York, NY : Routledge, 2003.

MBS 658.0072 HACK [2003]

Essential readings in marketing / Leigh
McAlister, Ruth N. Bolton, and Ross Rizley,
editors.

Cambridge, MA : Marketing Science Institute,
€2006.

MBS 658.83 ESSE [2006]

Essentials of business research : a guide to
doing your research project.

London : Sage Publications, 2010.

MBS 658.0072 WILS [2010]

Exotic visions in marketing theory and practice
/ AIf H. Walle.

Westport, Conn. ; London : Quorum, 2002.

MBS 658.8 WALL

Experimental business research /edited by Rami
Zwick, Amnon Rapoport.

Boston, MA : Kluwer Academic Publishers, c2002.
MBS 650.072 EXPE

The fast path to corporate growth : leveraging
knowledge and technologies to new market
applications / Marc H. Meyer.

Oxford ; New York : Oxford University Press, 2007.
MBS 658.4 MEYE [2007]

Finding untapped growth in existing markets
[videorecording].

[Stanford, CA] : Stanford Video ; Mill Valley, CA :
[Distributed by] Kantola Productions, 2006.

MBS AV 658.83 FIND VID/DVD [2006]

Fundamentals of marketing research / Scott M.
Smith, Gerald S. Albaum.

Thousand Oaks, Calif. : Sage, c2005.

MBS 658.83 SMIT [2005]
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Handbook of online marketing research /
Joshua Grossnickle, Oliver Raskin.

New York : McGraw-Hill, c2001.

MBS 658.830285467 GROS [2001]

Inside information : making sense of marketing
data/ D.V.L. Smith & J.H. Fletcher.

Chichester : Wiley, c2001.

MBS 658.802 SMIT [2001]

Lessons from a chief marketing officer : what it
takes to win in consumer marketing / Bradford
C. Kirk.

New York : McGraw-Hill, c2003.

MBS 658.8 KIRK [2003]

LIMDEP econometric modeling guide : version
9.0/ by William H. Greene.

Plainview, NY ; Castle Hill, NSW : Econometric
Software, Australia, c2007.

MBS faculty 005.36 GREE [2007]

LIMDEP reference guide : version 9.0 / by
William H. Greene.

Plainview, NY ; Castle Hill, NSW : Econometric
Software, Australia, c2007.

MBS faculty 005.36 GREE [2007]

Market intelligence : how and why
organizations use market research / Martin
Callingham.

London ; Sterling, Va. : Kogan Page, c2004.
MBS 658.83 CALL [2004]

Market research : a guide to planning,
methodology and evaluation / Paul Hague.
3rd ed.

London : Kogan Page, 2002.

MBS 658.83 HAGU CF/CD [2002]

Market research : in practice / John Boyce.
Sydney : McGraw-Hill, 2001.
MBS 658.83 BOYC [2001]

Market research in the Internet Age : leveraging
the Internet for market measurement and
consumer insight / Robert W. Monster, Raymond
C. Pettit.

Chichester, West Sussex, UK : J. Wiley, 2002.
MBS 658.84 MONS

Market research matters : tools and techniques
for aligning your business / Robert Duboff, Jim
Spaeth.

New York : Wiley, c2000.

MBS 658.83 DUBO

Marketing metrics and financial performance /
Donald R. Lehmann, David J. Reibstein.
Cambridge, Mass. : Marketing Science Institute,
c2006.

MBS 658.83 LEHM [2006]

Marketing research / Bryan A. Lukas ... [et al.].
North Ryde, N.S.W. : McGraw-Hill Australia,
€2004.

MBS 658.83 MARK CF/CD [2004]

Marketing research / Donald R. Cooper, Pamela
S. Schindler.

New York : McGraw-Hill/lrwin, c2006.

MBS f 658.83 COOP CF/DVD [2006]

Marketing research / David A. Aaker, V. Kumar,
George S. Day.

9th ed.

New Jersey : Wiley, c2007.

MBS 658.83 AAKE [2007]

Marketing research / David A. Aaker ... [et al.].
2nd Pacific Rim Ed.

Milton, QId. : John Wiley & Sons Australia, 2007.
MBS 658.83 MARK [2007]

Marketing research : an applied orientation /
Naresh K. Malhotra ... [et al.]

2nd ed.

Frenchs Forest, N.S.W. : Pearson Education,
2002.

MBS 658.83 MARK

Marketing research and modeling : progress
and prospects : a tribute to Paul E. Green /
edited by Yoram (Jerry) Wind, Paul E. Green.
Boston : Kluwer Academic Publishers, c2004.
MBS 658.83 MARK [2004]

Marketing research : online research
applications / Alvin C. Burns, Ronald F. Bush.
4th ed.

Upper Saddle River, NJ : Prentice Hall, c2003.
MBS 658.83 BURN CF/CD [2003]

Marketing research : text and cases / Bruce
Wrenn, Robert Stevens, David Loudon.

New York : Best Business Books, c2002.
MBS 658.83 WREN CF/CD [2002]

Marketing research : text and cases :
instructor's manual / Bruce Wrenn, Robert
Stevens, David Loudon.

New York : Best Business Books, c2002.
MBS 658.83 WREN [2002]
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Marketing research 2e / John Boyce.

2nd ed.

North Ryde, N.S.W. : McGraw-Hill Australia, 2005
MBS 658.83 BOYC [2005]

A master class in brand planning : the timeless
works of Stephen King / edited by Judie Lannon,
Merry Baskin.

Chichester, West Sussex, England ; Hoboken, NJ :
John Wiley & Sons, ¢2007.

MBS 658.827 KING [2007]

Multilevel analysis for applied research : it's
just regression! / Robert Bickel ; series editor's
note by David A. Kenny.

New York : Guilford Press, c2007.

MBS 001.422 BICK [2007]

The new business road test : what
entrepreneurs and executives should do before
writing a business plan / John W. Mullins.

3rd ed.

Harlow, England ; New York : Financial Times
Prentice Hall, 2010.

MBS 658.022 MULL [2010]

New directions in international advertising
research / edited by Charles R. Taylor.
Boston : JAl Imprint, 2002.

MBS 658.83 NEW

Qualitative marketing research / David Carson ...
[el al.].

London : SAGE, 2001.

MBS 658.83 QUAL

Qualitative methods for marketplace research /
Shay Sayre.

Thousand Oaks, Calif. ; London : Sage, c2001.
MBS 658.83 SAYR

Qualitative research in intelligence and
marketing : the new strategic convergence / Alf
H. Walle IlI.

Westport, Conn. : Quorum Books, 2001.

MBS 658.47 WALL

Qualitative research : theory, method and
practice / edited by David Silverman.

2nd ed.

London : SAGE, 2004.

MBS 300.723 QUAL [2004]

Quantitative models in marketing research /
Philip Hans Franses and Richard Paap.
Cambridge : Cambridge University Press, 2001.
MBS 658.83015118 FRAN

Questionnaire design : how to plan, structure
and write survey material for effective market
research / lan Brace.

London ; Sterling, VA : Kogan Page, c2004.
MBS how to 658.83 BRAC CF/CD [2004]

Regression analysis for categorical moderators
/ by Herman Aguinis.

New York : Guilford Press, 2004.

MBS faculty 519.536 AGUI [2004]

Rethinking marketing : qualitative strategies
and exotic visions / Alf H. Walle IlI.

Westport, Conn. ; London : Quorum Books, 2001.
MBS 658.8 WALL

Small business clustering technology :
applications in marketing, management, IT and
economics / [edited by] Robert C. MacGregor,
Ann T. Hodgkinson.

Hershey, PA : Idea Group Pub., c2007.

MBS 658.044 SMAL [2007]

Statistics for marketing and consumer research
/ Mario Mazzocchi.

Los Angeles ; London : SAGE, 2008.

MBS 658.83028 MAZZ [2008]

Testing 1-2-3 : experimental design with
applications in marketing and service
operations / Johannes Ledolter and Arthur J.
Swersey.

Stanford, Calif. : Stanford Business Books, 2007.
MBS 658.83 LEDO [2007]

Using market knowledge / Rohit Deshpande,
editor.

Thousand Oaks, Calif. : Sage Publications, c2001.
MBS 658.8 USIN
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